(BCO6S-1/RES6S-1) (3201-6/3701-6)

Time : Three hours

B.Com. (Gen/C.A)) DEGREE EXAMINATION, MARCH/APRIL 2019,
(Regular)
Third Year — Sixth Semester
Part 11 — Commerce
Paper VI — MARIKETING (Elective A)
Maximum ; 75 marks
SECTION A — (5 % 5 = 25 marks)
Answer any FIVE of the following questions.
Nature of marketine.
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What are the elements of marketing-mix? Discuss in brief.
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What 15 consumer behaviour?
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SECTION B — (5 = 10 = 50 marks)
Answer ALL questions
Deline the term ‘marketing’. Discuss the various marketing coneepts o dietil
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Or

What is the nature of marketing environment? Explain the proceduore ol marketing
environmoent analysis,
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Define the term “buver behaviour™. What s the significance of consumer behaviour
study?
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Discuss the bases for market scementation
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Explain the product planning and development strategy.
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Or

What are the essentials of good packaging? What are packaring decisions?
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Bring out the objectives of pricing. Explain the factors influencing pricing.
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Or

Appropriate pricing methods are important for success of pricing decision. Comment
Also explain popular pricing methods.
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What s promotion and promotion mix? Discuss various factors that determine
Promoton nix
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Or

lilastrate principles and functions of marketing channels.
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